Latin America Brazil
e-Readiness report

Every two years Visa conducts a strategic review of e-Readiness in Latin E-READINESS
America in partnership with Euromonitor International. This helps INDEX
identify areas of opportunities as well as encourage Internet adoption.
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Consumer profiles Profile breakdown . o

BRA Brazil Latin America United States of America

72% of Brazilians fall into the Pro Surfer and
Explorer profiles, meaning they already
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online per day: 3.9 hours
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' Compounded Annual Growth Rate (CAGR) All statistics from-“e-Readiness in Latin America, 2016", a report prepared for: VisaTnc. by Euromonitor
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Visit vi.sa/latam-ereadiness-en for more information. you want to be




